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*Men or women (heads of households) with kids under 12 living at home

A must
to Reach Families
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Source: BBM Infosys, French QC, Mon-Sun 2a-2a, audience distribution (base 12+) and index (tot. TV=100), Jan. 4, 2010 to Jan. 2, 2011

Top 5 Most Effective Stations
Audience Distribution (%) & Index

Adults18-34
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VRAK.TV
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Casa

Télé-Québec
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Index: 135
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30,6
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Télé-Québec

Canal Vie

Index: 137
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Have a MORTGAGE(Index: 165)

Source: PMB 2010 Print (2 year-readership), French QC 18+, Index: (population = 100)

Consumption Index (Population = 100)
Parents with kids under 12
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Source: BBM Infosys, French QC, Mon-Sun, 2a-2a, Fr. buyable market shares, broadcast years

Market Share Evolution (%)
Parents with kids under 12
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TVA SRC V Télé-Qc RDS LCN RDI Other
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Mothers with kids under 12

Market Share (%)
Parents with kids under 12

Source: BBM Infosys, French QC, Mon-Sun, 2a-2a, Fr. buyable market share, Jan. 4, 2010 to Jan. 2, 2011




