


Top 5 Most Effective Stations
Audience Distribution (%) & Index
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Source: PMB 2010 Print (2 year-readership), French QC 18+, Index: (population = 100)







Market Share Evolution (%)
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Parents of young kids spenq
an average of over 23
hours Per week in front of
theTv.

Specialty channels are

increasingly popular among
this target,

In 5 years, market share for

Specialty channels has

increased from 35.4
47.7%

kids u

% to
among parents with
nder 12 — up nearly
35%.
Conversely, conventiong|
networks haye seen theijr
market share decrease by
19% among this target
group.
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With nearly 30% market

share among parents with
kids under 12,

Astral Tvp|ys Completely
dominates the Competition,
even ﬁnishing ahead of TVA
— which garners 23.8% of TV

viewing hoyrs among this
target.

The 10 Astra| TVPIus stations
also dominate among
mothers with kids under 12,
€arning 30.8% of their

viewing time,







